37% 85.2%

" R RETAIL

l CADDLE




Methodology

Caddle, in partnership with Retail Council of Canada
(RCC), surveyed Canadians from coast to coast to
better understand consumers’ shopping intentions
around Valentine's Day 2025 purchases.

Surveys were conducted in January 2025 using
Caddle’s mobile platform and online panel amongst a
representative randomized sample of n= 9,637 and n=
9,411 Canadian adults. Statistically significant changes
are highlighted: green for increases, red for
decreases, and yellow for no change.

All data presented is owned by Caddle and has a
Margin of Error of 1% or lower. The survey was self-
commissioned and paid for by Caddle, Inc.
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Mick | $63.18

Caddle® — »

REVIEW: Great Value Sour Cream
REVIEW  and Onion Chips (200g)

Caddle® is the largest daily and
monthly active panel in the Canadian (%)
market. Our mobile-first insights
platform rewards Canadians for
sharing data and engaging with
brands.

BUY: Melitta® 100%
Responsibly Sourced K-Cup®
Coffee Pod - 100% Colombian
100% Colombian ONLY

DAILY SURVEY: The New
SURVEY Shopping Landscape

$0.10 Cash Back .

. . LEE NEW! Giant Tiger Receipts
Caddle® Inc. Confidential L . e Junezsmzozl?)e-r.lulwgtzoeo.

June 25th 2020 - July 1st 2020




Ecofriendly & local shopping

“Ecofriendly” is an emerging trend for
Valentine's Day shoppers, especially
younger shoppers.

are looking for eco-friendly
packaging or sustainable products.

54% prefer to shop at a local or
indepnedentent retailer.

Caddle® Inc. Confidential

Declining participation with slight spending increase and last-minute shopping

* 37% of Canadians plan to celebrate Valentine's Day, with 85.2% spending the same or
more than in 2024, increasing 1.6 percentage points from 83.6% last year.

* 44.0% will spend between $0-$50, whereas 33.1% will allocate $51-$100.

* Shoppers are waiting for Valentine's Day, with only 28.2% purchasing 2-4 weeks in advance

(down sharply from 47.1 % in 2024) and 12.1% shopping a few days before V-Day, increasingly

significantly from 7.1% in 2024.

* 56% of shoppers will make a dedicated shopping trip for Valentine purchases, up from 51% in

2024.

In-store shopping dominates

73.5% of purchases will
likely be made in physical
stores.

13.6% of purchases are
expected to be made
solely online.

Dining out leads spending and in-
store product are most inspiring

Spending is highest on going out to a
restaurant ( ) followed by food,
alcohol, and candies ( ). and flowers
/ decorations ( ).

Products seen in stores dominate inspiration

with , followed by flyers ( ) and

social media ( ).
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Key Findings on Valentine’s Day

Where are shoppers looking
for inspiration for shopping
for Valentine’s Day?

Products seen in stores (39.5%)
and Flyers (28.7%) are the top
inspiration for Valentine's Day
shopping lists.

What are shoppers buying
for Valentine’s Day?

Going to a restaurant (41.1%)
and Food, Alcohol, Candies
(40.4%) are the top spending
categories for Valentine's Day.

Caddle® Inc. Confidential
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How Much Are Canadians Spending on Valentine’s Day?

About 55.6% of Canadians who celebrate Valentine's Day plan
to spend more than $50.

Who celebrates Valentine's
Day?

More than one third, 37%, of
Canadians this year will make
purchases to help them
celebrate Valentine's Day.

What are the spending
intentions this year?

85.2% of shoppers plan to
spend the same or more on
Valentine's Day items this
year, up from 82.7% in 2024.
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Slightly more than one-third Do you typically make purchases related

shoppers in Canada (37%) will make to Valentine's Day?
purchases related to Valentine’s Day.

10% Not Sure

% of Canadians who celebrate Valentine's Day

53% No
2025

37% Yes

* Females (34%) are a bit less likely to participate in
Valentine's Day shopping vs males (41%).

Caddle® Inc. Confidential s CADDLE
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Valentine’'s Day spending in 2025
will increase slightly when
compared to last year

* Aslight increase is observed in % of Canadians who
spend the same or more on Valentine's Day.

% of Canadians who spend the same or
more on Valentine's Day

83 85

2023 2024 2025

Caddle® Inc. Confidential
Caddle Daily Survey | January, 2025 | n = 4,419

Would you expect to spend more or less for
Valentine’s Day this year compared to last year?

More 16.9%
The same 68.3%
Less 14.8%
. of shoppers in Canada plan to spend the same or

more on Valentine's Day purchases as they did last year.
In 2024 this number was 83.6%.
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55.6% of shoppers in Canada plan
to spend over $50 on Valentine’s
Day

. Meanwhile, 44.4% intend to spend $50 or less, a

decrease of 8 percentage points compared to last
year's 52.6%.

. The number of people spending more than $50
has jumped by 9 percentage points this year.

% of Canadians who spend the more than
$50 on Valentine's Day

2023 2024 2025

Caddle® Inc. Confidential
Caddle Daily Survey | January, 2025 | n = 4,419

How much do you normally spend in total
for Valentine’s Day?

$50 or less 44.4%
$51 to $100 _ 33.1%
$101 to $150 - 1.5%
$151 to $200 .
$201to $300 I 2.7%
$301 to $400 I 0.3%
More than $400 I 2.5%
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More than of the Canadians
plan Valentine’s Day purchases
in advance

% of Canadians who plan advance
purchases on Valentine's Day

56
52

2023 2024 2025

Caddle® Inc. Confidential
Caddle Daily Survey | January, 2025 | n = 9,637

How far in advance do you make purchases
related to Valentine’s Day?

4 weeks or more
before

8.0%

About 3 weeks before . 7.8%

About 2 weeks before - 12.4%
About 1 week before - 1.9%
A few days before - 12.1%

On the day of 3.2%

I normally do not make purchases
related to this occasion

* 28.2%, plan to make their purchases 2-4 weeks before
Valentine's Day, down sharply from 47.1% in 2024.
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In 2025, 56% of shoppers in
Canada will make a dedicated

trip for Valentine’s Day
purchases, up from 51% in 2024

% of Canadians make dedicated
purchase trip on Valentine's Day

2024 51

2023 50

Caddle® Inc. Confidential
Caddle Daily Survey | January, 2025 | n = 5,341

Do you normally make a dedicated trip to
buy things for Valentine’s Day?

44% No

56% Yes

44% tack on items to an existing shopping trip.
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Going out to a restaurant is the top spending

category for Valentine’s Day

Which of the following do you spend money on as gifts or as items specifically associated with Valentine’s Day?

Caddle® Inc. Confidential
Caddle DS | January, 2025 | n = 4,419

Going out fo a restaurant

Food / alcohol f candies

Flowers ! decorations
Entertainment / activities

Gift cards

Jewelry [ accessories

Clothing (e.g. pants / fops / shoes)
Hosting a party / joining a meal

Travel

Personal and home electronics (e.g.
smartphone ! tablets gaming / TV)

Cther

| normally do not make purch ases
related to this occasion

81.5%

I s
B s
B 2

| RBES

- 9.6%

| B

28.5%
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Around 40% of Canadians consider products seen in stores as
their top source of inspiration for Valentine's Day purchases

Where do you look for inspiration for your Valentine’s Day Purchases?

Product seen in stores 39 .59
Flyers _ 28.7%
Social media _ 28.1%
Friends and famiby _ 2T 2%
Retailer websites or apps 18 9%
Retailer emails and messages - 11. 1%
TV ads - 9.9%.
Al-platforms to recommend gifts - T.2%
Subscription-based gifis {e.g. monthly | 5 gog
boxes §/ sireaming services) |
Other advertising - 11.5%
39.5%
Caddle® Inc. Confidential 28.7% 28.1% > CADDLE
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Almost 75% of Canadians prefer in-
store shopping for Valentine’s Day
needs

e Around12%, use combine on-line and in-store
shopping equally for their Valentine's Day
essentials.

«  8.6% visit a retail store's website for their
Valentine's Day shopping.

*  5.0% opt for online sellers such as Amazon, Etsy,
and Facebook Marketplace.

Caddle® Inc. Confidential
Caddle Daily Survey January, 2025 | n = 5341

How do you usually make most of your
purchases for Valentine’s Day?

In-store 73.5%

Combine online and in-store

shopping equally 1.8%

Online via retailer websites
8.6%

Online via third-party sellers
(e.g. Amazon / Etsy /
Facebook Marketplace / etc.

5.0%

Other 1.1%
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54% of Shoppers in Canada shop
at local retailers for their
Valentine’s Day Shopping

+ 27.0% of shoppers in Canada do not typically
choose independent retailers for their Valentine's
Day shopping.

* 19% of shoppers are not yet sure of their shopping
destination.

Caddle® Inc. Confidential
Caddle Daily Survey | January 2025 | n = 5,341

Do you shop at local or independent retailer more
for your Valentine’s Day Shopping?

Not Sure

Yes
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28% of shoppers in Canada are Will you spemflcally look for Eco-frler!dly
packaging or sustainable product options

looking for Eco-friendly packaging during your Valentine’s Day Shopping?
or Sustainable products during
their Valentine's Day Shopping

Not Sure

42.0% of shoppers in Canada don't consider No
purchasing eco-friendly packaging or sustainable
items important.
+ Gen-Zisleading this trend with 44% of the
agreeing audience looking for such products.

Yes

Caddle® Inc. Confidential > CADDLE
Caddle Daily Survey | January 2025 | n = 4,419
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Let’s talk insights.

Anuj Punni
Senior Manager, Brand Partnerships
anuj.punni@caddle.ca



How It Works

Capture relevant insights for any challenge
or opportunity. Engage seamlessly with
shoppers at every stage of the consumer
journey by leveraging the Caddle suite of I
tools.

REVIEW

RECEIPT

Caddle rewards panel members for actions
ranging from video, survey, receipt capture,
reviews, and more.

RE-ENGAGE

Caddle® Inc. Confidential
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100% Owned & Operated Panel Largest Daily Active Panel in Canada Unmatched Panel Diversity
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Large Canadian Representative Micro-Niche Audience Access Purchase & Declared Panel Data
Samples
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