The Power of
the Mailbox

How the right print advertising
distribution method can help
maximize your
marketing performance




Impact of Canada Post

We have been distributing flyers for a long time and
this Is what our customers who use us say:

1.Unparalleled reach & ritual of mall
2.Largest geo-location targeting database

3.Professional delivery service




Customers who
measure effectively say:
CPMs are part of the
equation but...ROI &

marketing effectiveness
are the real measures
of success




How Our Customers Leverage Canada Post for Flyers
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Black Friday same store results:
* 65% Increase In sales
* 20% Increase YQY foot traffic

“Marketing budgets are
constrained. Today it's
about marketing ROI. It's
about spending money In
the funnel where it
Increases sales.”

Fred LeCoq,
VP Marketing & E-commerce




STRUCTUBE

The catalogue impact:
* Up to 70% lift in store traffic
 Improved ROI of digital marketing

“When the customer
comes into a store with
the flyer, they talk
about specific products
they noticed, so we
end up with a more
gualified customer In
our stores.”

Tony Trew, Marketing &
Ecommerce Director
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CANADA POSTES

CANADA

Craig Rouillard
Business Development, Flyer Strategy
craig.rouillard@canadapost.ca
416-904-0726



